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(WIP)

How does design contribute to the
marginalisation of feminist ideologies in Vogue?

(WIP Questions)

e Feminist ideologies - too vast (tutor)
e ‘Marginalisation’ assumes something

e Feminism is a term | struggle with - turns off many people,
has negative associations, alienates certain audiences. 'm not
really well read on it. Feminism to me is equality

e Is it more about social construction / contexts

e How can | reword this to be more open and equal and to look
at all sides and to be more positive



Tutor Crits T

Questions: Answers:

e Am | concentrating on text analysis? e No.

* Question if desing has a role in marginalisation of feminist » Not sure | agree from what | have done so far, maybe | am not
idologies as design is the container the content is poured into. communicating clearly to date.

» Question too big. e Agree.

» Am linvestigating language used (linguistics), language content e | was analysing structure (design), but seems to meet with
(content) or structure (design)? resistance I'm sure for good reason, but don’t understand?

» Analysing content at a masterplan level - themes, percentage of o Like this, but the number of issues is vast. How can | create a
beauty, fashion, feminist, diverse, climate - over ALL Vogues. justifed set to analyse?

e Isit covers? And the text used on covers? o Feel covers have been done. It's more about the unseen/contexts.

o Isitimages or text or headlines or standfirst? e Good question - will invesitgate further.

» Indefense of the good content. Ref in defence of the poor image  |like this and its a thought that emerged earlier in my work.
Hito Steryl. Editorial teams are not as made out to be in my experience.

e Draw into comparison with a feminist title - eg Spare Rib, how is o Get it, but feel this is widening not narrowing?

structure different?



Tutor Crits
Response ROITETIONS

| will:

» Attempt to categorise an issue of content, as discussed with tutor

o Reuvisit focus. Is it about feminism or is it about making the
marginalised content loud? Is it about social constructs rather
than feminism?

o Why? To counter peoples perception of Vogue? Find good in the
gloss? Stand up for the editorial teams?

o What are people’s perception of Vogue - do a survey, find
references from academics and practices, what is the zero?

e How do | want to challenge this and why?
e Who cares? Audience?

e How can | do that adds value?
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“Vogue empowers and embraces creativity and craftsmanship;
celebrates fashion, and shines a light on the critical issues of the
time. Vogue has long been a symbol for creativity and optimism. We
are committed to practices that celebrate cultures and preserve our
planet for future generations. Now—more than ever—we must stand
up for what we believe in, listen openly to as many views as possible,
shine a light on critical issues, empower those that inspire us, and
lead by example by creating positive change in the world.”

Anna Wintour
Global Editorial Director; Chief Content Officer, Condé Nast
Vogue US Media Kit, 2024, Condé Nast

“British Vogue is the authority on fashion, beauty and lifestyle, and
is a destination for women to learn, be challenged, inspired and
empowered. Under Edward Enninful's unmatched global editorial
status, British Vogue has become the undisputed Fashion Bible in
the United Kingdom and is leading the cultural zeitgeist worldwide,
powered by purpose.”

Vogue British Media Kit, 2022, Condé Nast



Projections? Studio?
Survey to establish perception PROJECTIONS®

| created a mini survey to gauge audience perceptions of Vogue using
their mission statement as content for questions.

Have you heard of Vogue magazine? Have you ever bought Vogue magazine?
40 responses 40 responses
® Yes ® Yes
® No ® No
Have you ever read / looked at Vogue magazine? Do you regularly buy or read Vogue magazine?
40 responses 40 responses
® Yes ® Yes
® No ® No
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Do you think Vogue... (tick as many as you like)
40 responses

Is about fashion

Is about beauty

Is about lifestyle

Is challenging

Is inspiring

Is empowering

Is feminist

Is diverse

Is creative

Is optimistic

Celebrates cultures
Celebrates multiple voices /...
Covers critical issues
Covers environmental issues
Creates positive change
More than 50% advertising

40 (100%)
33 (82.5%)

24 (60%)
0 (0%
. 10 (25%)

3 (7.5%)
6 (15%)
7 (17.5%)

21 (52.5%)

6 (15%)
9 (22.5%)

2 (5%)
3 (7.5%)
0 (0%)
1(2.5%)
1(2.5%)

100% knew of Vogue, even though half had
never bought one

100% thought it was fashion based
83% thought it was beauty based

54% thought it was lifestyle based

80%-100% view it as appearance based
(fashion, beauty)
Only half thought it was lifestyle based

0% view it as enviromental or challenging
10%-20% view it as feminist or diverse

One person contributed

‘More than 50% advertising’ - this relates
strongly to findings in Unit 2 where women
were put off by advertising



Projections? Studio?®

Academic women’s magazines positions

UNIT 3: STUDIO 3
PROJECTIONS?

Naomi Wolf, The Beauty Myth, 1991/2010
Argues women’s magazines create ‘feminie ideals’ that are defined by
men through capitalism. Stipulates beauty is used as a tool to control

women that is culturally constructed that undermines women'’s
empowerment creating a cycle of consumerism.

Ellen McCracken, Decoding Women’s Magazines, 1993

Argues women's magazines are grounded in consumerism through
contradictory seimotic analysis of advertising and covert advertising
through editorial.

Cath Caldwell, Editorial Design, 2024

A practical guide to magazine editorial design, delivered as
‘professional’ and therefore the ‘right way’ with ‘good’ examples.Why
is is the ‘right way'? Is this assumption not similar to patirarchy and
capitalism?

Summary

Women’s magazines are a

social construct motivated by
consumption, primarily of fashion
and beauty.
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Esther Hunziker, Vogue Cover Creatures, 2022

“Combines images from fashion magazine covers with short
sequences depicting aliens, monsters and humanoids in horror
or science fiction movies. In a humorous manner, they question
and subvert the mechanics of seduction of the fashion and of the
entertainment industry.”

Library Stack, 2022

BY

ESTHER HUNZIKER
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Ellen McCracken, Decoding Women'’s Magazines, 1993

“An editorial mix of intelligent, progressive articles with offensive
photographic representations is likely to reach many more women
that would either all positive or all negative views of women.”

“In addition, printing one or two of the responses from feminists
gives the magazine the image of a fair, evenhanded treatment of
the issues, as well as the appearance of the incorporation of pro-
feminism into its editorial pages. The publishers perhaps hope that
both feminists and no-feminists will find something to their liking on
the pages of Vogue.”

Ellen McCracken, Decoding Women'’s Magazines, 1993

“Indeed, commaodified desire is an important semiotic tool whereby
the encoders of magazine texts strive to anchor a preferred social
accenting in the grand tale that they construct about reality.”

Summary

McCracken challenges the perception of women’s magazines by
acknowledging the intelligent and progressive articles | found traces
of in Unit 2. | saw this as surprising and positive, she sees it as further
construction. | asked what has changed since 1993 that | (and my
audience in Unit 2) find this surprising. Has the percpetion of Vogue
altered in the last 20 years that makes this surprising? Is that a
reflection of society and culture and the time we live in where we
don’t ask questions or look beyond the surface anymore?

McCracken calls editorial teams “encoders... constructing (a) reality”.
My experience of working in magazines is not this at all. From my
work in Unit 1 and Unit 2 to me the construction takes place at a
higher level of capitalist/patriarchal systems and structures.
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Lipstick Feminism, 2020

“Lipstick feminism is a third wave feminist movement that supports
the idea of accepting and embracing femininity to help women's
empowerment. Quite literally, lipstick feminists believe that wearing
makeup and sexy clothes does not make you less of a feminist, on
the contrary, it means taking control of society’s beauty standards
and reclaiming what belongs to women. The underlining idea of
lipstick feminism is that traditional feminism is entrenched in a
negative attitude towards femininity and discourages women to
pursue what is traditionally seen as female. This self-imposed
deprivation is seen as yet another form of oppression towards
women and as an obstacle to their liberation.”

Lipstick Feminism, Neoliberalism and the undoing of Feminism,
Arianna Marchetti, Young Feminist Europe, 2020

Response
Challenging the content of Vogue as inherently feminist by being
fashion and beauty dominated.
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A Teenager with Promise / Olympic Threat, Alexandra Bell, 2017 of the marginalised voice. She retains the original layout and places
Bell takes New York Times newspaper articles and challenges the two side by side to demonstrate “a clear false equivalency”.

the “deliberate choices made in the newsroom” through graphic Posted in unexpected places on unexpected surfaces at unexpected
communication design. She uses redaction or mark up to highlight scale, Bell creates place based publishing that challenges the form

bias and racism in the copy and redesigns the feature to tell the story  and function of the original.
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Archive Investigations

132 years of American Vogue
1584 issues of American Vogue in the archive
158,400 pages (estimate)

That is a lot of content!

How am | going to decide on which content to look at?
How am | going to look at that content?

Why am | looking at that content?
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Searching Archive by Keyword
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| searched the archive for articles based on keywords to get some
gauge of content from the 132 years:

“Fashion” 95,533
“Beauty” 63,327
“Lifestyle” 1,062
“Feminism” 323

“Diversity” 891
“Patriarchy” 28
“Capitalism” 121

“Environment” 3,692
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Keyword
Flaws: What it does say:
Fashion can also be fashionable, fashionista » It gives a very basic overview
Beauty can also be product names, treatments, a beauty (as * Highlights the content is complex

in beautiful) etc. e Marginalised views are hidden beneath the depths, or are very

. o few
Lifestyle can mean aspirational or real ) )
e Even this most basic search of terms, there are at least traces of

Feminism can be feminist, can be used positive or derogative counter content to the perceived
Diversity can be diverse within fashion items not people or

culture

Patriarchy can be patriarchal, can be written in other words

Capitalism can be capitalist, can be inferred through other
language

Environment can be a toxic environment not in terms of
sustainability or preseving the planet
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Flaws:

« Sometimes the word is used derogatively sometimes positively
e Sometimes just in passing
» Sometimes one sentence on a 6 page feature

» Doesn’t account for perceptions or contexts of feminism, searches
just the word, no nuance

What it does say:

It gives a quick overview to years and types of feminist content
It gives quick indication on features versus small amount of text
Highlights changes in design over the years

Highlights how design gives promience to subject matter
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Categorising by Contents Page
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February 1,2025
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Flaws:

» Categories exclude some pages - eg editors letter, contributors,
contents

* Number of articles doesn’t highlight amount of content by pages

o Titles of articles can be misleading - Philanthropy - The Clothing
Bureau. Marked as fashion as is about clothing, but it's a
philanthropic endeavour so is that diverse?

e | have analysed the 2025 issue so know there is hidden
marginalised content within the ‘fashion’ categorised content

What it does say:

Good initial comparison highlighted categories in older Vogue’s |
didn’t even considered in modern Vogue - finanace and politics
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Categorising by Headline
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Categorising by headlines 1895
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ALIDA CRAIG
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Through the Lookig Glass

Iiverywhere You Look

GO WHEN
SPORTS MET
FASHION..
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1895 2025

Headlines were consistent and small
Shows a four column grid

Contents didn't list all headlines in the issue, nearly all the fashion

pages weren't in the ‘index’ suggesting this wasn't the focus of the

magazine

Equality between all articles by headline

All centred, all capitalised

Boardered headlines denote sections, or hierarchy of content?
Headlines functional - say what the article is about

The dominating headlines are in boarders and are all based on
seeing > appearance “AS SEEN BY HIM” “SEEN ON THE STAGE”
SEEN IN THE SHOPS” “WHAT SHE WEARS"” “SOCIETY”

Headlines varied in font, size, format, background
Shows varied grid

Contents listed all headlines in the magazine suggesting a
stronger coherence of content and contents

Hierarchy implied by size of headline - does larger headline
implicate more ‘important’ content?

Left, right and centred alignment

Headlines abstract - don’t know what some of the articles are
from the headlines

Two headlines based on seeing / looking > appearance

Headlines have urgency “Go Time!” and shouty “WHEN SPORTS
MET FASHION".
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Flaws: What it does say:
e There was more headlines in the issue than there was on the » The fashion pages weren't listed in the index (contents) which
contents page raises questions of the focus of Vogue in 1895. Was fashion

not the main focus and if so where did that shift? Has that shift
affected the perception of Vogue and has that perception shifted
opinion which results in less sales?

e |don't know if this is a problem, | could make a decision to include
all or only from contents page, but both feel like they are excluding
something

e Itis a good way to compare design and analyse how its changed
over time and how that affects the reading of the magazine as
a whole, as well as in creating an overall perception or social
construct

e The headlines don’t give great detail to what the features are
about or great insight so its hard to categorise content by headline
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Other ways | could categorise:

» Categorising by Image

o Categorising by Picture Captions
o Categorising by Pull Quote

o Categorising by First Paragraph

o Categorising by Cover Lines

Questions:

o These don't feel right, too exclusive
* Maybe itisn't about feminism it's more about social construction
o Layers of contexts that go unnoticed

e Systems and structures that go unnoticed by audience and
editorial teams

o Creating a discursive reality

» Return to Deconstructing by Absence to try and make more
specific sense of it
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Archive Investigations PROJECTIONS:

Deconstructing by Absence
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Socially constructed content with layers of contexts and inferences creating a discursive reality

Non-socially constructed content with a honest story of a person
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Socially constructed

» Allimages are socially constructed as the captions are all designer
labels and price tags commodifiying the content

e Plus most images of women a sexually suggestive (two contexts
layered)

» No oneis smiling (but content is suppose to be aspirational)
o Colours are dark and muted (denote luxury and sophistication)

o Drop caps (Up caps?) completely surplus to content, 2’ works as
a graphic to say start here, don’t know what the B does

» Main font is a social construct of elegance, Didot. Originating in
Paris and the French letterset Francois Ambroise Didot, first true
‘Modern Style’ typeface (Carter et al, 2018)

» Two column grid dictating how to read content, combined with
assumed knowledge of reading columns

» Design goes unquestioned due to formulaic understanding of
conventions which is a layer in normalising content and creating a
discurisve reality through discourse?

Non socially constructed

» Visually clear that the end of the article is less socially constructed
than the beginning indicating the socially constructed content
comes first and is therefore deemed ‘more important’

o Lack of images highlights size and dominance of imagery -
because they dominate are images ‘more important’

» Draws attention to the imagery that is full bleed, ink saturating
paper, the natural paper suffocated and isn't even seen, the ink
a varnish or cover, a facade, reflecting the dominant narrative
of Vogue, suffocating the non socially constructed content. The
overpowering nature of the visuals leaves no space for thought,
allowing its socially constructed narrative dominate unquestioned?

o The space offers alternative reading of the text. You are inclined
to zig zag rather then be dictated to by oredered columns
(columns - very colonial?)
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Flaws:

» Isit specific enough? | am looking at content to decipher/
challenge design

¢ Is the design a valid investigation?

* Isit about layered contexts, language, image, design, writing,
relationships between that strengthen the single story

e Am | for or against or showing both sides?

What it does say:

Deconstructing by absence highlights design decisions and
design constructions that go unnoticed that contribute to
normalisation of socially construtced content creating a discursive
nature of reality

If | made two copies of the same issue how would the whole feel,
what else can it expose about magazine design

Highlights diverse conent in Vogue, that it isn’t all commercialised
fashion and beauty

Highlights the systems and structures magazines are made in as
the invisible construction of employees and content that becomes
culture

Highlights multiple contexts the content is located in that combine
to create a ‘single story’ (Chimamanda Ngozi Adichie, 2009)

The single story is alienating the very audience Vogue is trying to
attract?
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| came acorss a reference that helped me collate my references,
studio practice and articulated my enquiry. The Danger of the Single
Story (Chimamanda Ngozi Adichie, 2009).

Chimamanda tells the story where as a child in Nigeria growing up
she loved to read and read a lot of Britsh and American books, as that
was what was available. She then started writing stories and they
were of white children, who played in the snow, drank ginger beer
and were delighted if it was a sunny day. The stories she read, she
wrote as that was the single story of stories to her.

She goes on to cite many more stories that were single stories of her
own ignorance and of what is constructed through news, perceptions
and others.

| thought about this single story and Vogue and the story it is
creating.
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The Danger of the Single Story,
Chimamanda Ngozi Adichie, 2009

“...that is how you create a single story, show a people as
one thing, as only one thing, over and over again and that
is what they become.” 0917

1 when we realize that
there is never a single story

https://www.youtube.com/watch?v=D9lhs241zeg


https://www.youtube.com/watch?v=D9Ihs241zeg
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The Danger of the Single Story,
Chimamanda Ngozi Adichie, 2009

“It is impossible to talk about the single story without
talking about power. There is a word, an Igbo word,

that | think about whenever | think about the power
structures of the world, and it is “nkali”. It is a noun that
loosely translates to “to be greater than another.” Like our
economic and political worlds, stories too are defined by
the principle of nkali: How they are told, who tells them,
when they’re told, how many stories are told, are really
dependent on power” 09.29

https://www.youtube.com/watch?v=D9lhs241zeg



https://www.youtube.com/watch?v=D9Ihs241zeg
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The Single Story

» Vogue has constructed a single story of itself over 132 years

o That is of fashion, luxury, aspiration and elegance

» Magazines are profitable through selling advertising

o Advertising has amplified the single story

e Abundance of advertising in magazines has turned audience off

o 2025 people are exhausted, every single thing is commaodified,
urgent and demands immediate reactions

o Traces of an alternative narrative in Vogue

» Remove the gloss / noise / commodified / commercial / socially
constructed content and what is left

¢ Relatable stories with heart and human connection

e How can design amplify the human aspect of Vogue?
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| returned to my iterations in this practice and applied them to the
single story.

My audience survey highlights a strong single story. 100% knew
of Vogue, less that half had ever purchased a copy, 100% thought
Vogue was fashion based.

| re-looked at the contents pages and how design and language
had skewed the focus over the years that creates this single story
of fashion in Vogue.

My audience survery from Unit 2 suggest people are turned off by
this and exhausted by advertising - the single story is alienating
audiences.

The ever decreasing circulation of Vogue suggests that people
want more than the single story?

Society is saturated with single stories, especially through digital,
the same interface telling single stories through medium?

What if the second story became the first? Would that be more
engagaing? How would that look? How would that communicate?
How would that seep into society? How would that make people
feel?
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Reflect

The process of trying to categorise the content highlighted the
complexity of categorising the content. It wasn't very successful in
categorising the content in a satisfactory way, but it did highlight
design developments, and historical shifts that lead to what is
currently Vogue.

The categorising didn't feel right, so | didn't persue it deeply. It did
help me reconcile my enquiry and that has shifted to constructed
content and the dominant narrative and challenging that, which feels
like what | was trying to articulate but couldn’t earlier as it reconciles a
lot of the questions | had about my WIP line of enquiry.

Project

This process has opened a shifed line of enquiry that although is
within the framework of feminism, isn't focused on feminism.

The shift is towards a single narrative and challenging that on multiple
levels. From a very focused point of a text; a sentence, and slowly
moving out to a paragraph, the page, the issue, the object, mulitple
of the same object, the system that makes it, the system that
distributes it, the places its found in, all the other multiple objects that
say the same thing, that creates a narrative within society.
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Reflect

Having some audience feedback was really helpful in firming up
perceptions of Vogue that are from a public not assumed from myself.

Combining these with academic’s perspectives of magazines from
thorough anaylsis creates a good framework to explore within.

Thinking about how my findings communicate to a public is still
challenging. | am concerned with losing the obvious connection/
communication of the source magazine as that was seen as a
negative in Unit 2, but feedback seems to suggest | need to explore
the medium more widely and purposely break this, just to see what
emerges that may progress the project.

Project

I'll put to one side the need to be obviously Vogue and see how the
content or parts of content that has emerged communicates when
placed in alternative, challenging or unexpected contexts.
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Reflect

| am still trying to pin down what my intention is to be able to explore
realisation more fully, but feedback from tutor crits was to be more
free and more experimental with the material to see what emerges.

We discussed how if the outcome is a magazine through form and
format there needs to be a significant surprise inside. We talked
about grotesque and distortion.

Project

| am going to explore contexts, mediums and translations of the
content | have found without worrying too much about why.

If the context of form is a magazine how can | twist the content?

If the form isn't a magazine how does the content communicate, what
can be learned from this?
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How does design contribute to the discursive nature of reality in Vogue?
Take one issue per decade - 13 issues and make two mega Vogues. One of
socially constructed copy and one of marginalised voices copy. Use history to
analyse design changes over time and impact on discursive realities.

Vogue - Making Feminism Fashionable

Take all articles that feature the word ‘feminism’ - 323 (is this do-able?) and
create a Vogue with just these features (redesign it to look like a ‘normal’ issue)?
Don't feel well read on feminism and find it very s.e.r.i.o.u.s.

Reimagined present - What if Vogue continued to sideline fashion and
promote women more wholly?

Take an issue and invert content and hierarchies so headlines, quotes and start
of copy is marginalised content? Socially constructed content is lesser.

Vogue's New Clothes - making the invisible visible
Visually communicate in someway the multiple layers of contexts in each feature
of an issue of Vogue that create a discursive reality we no longer question.
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